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MARKETING MANAGEMENT – THE TOOL OF THE PROBLEMS DECISION ON THE 
LABOUR MARKET 

Skosyreva N.P. 
The Kamyshin institute of technology (branch) of the Volgograd state technological university 

 
At present dynamic economy development requires flexibility and certain reaction to cur-

rent changes in the field of work force market which is one of the basic industrial factors. There-
fore the necessity of this factor market research and its managerial problems solution proves to 
be quite logical. This work considers two aspects of labour market: managed and managerial 
marketing. Besides, the author has developed the definition of marketing management on the 
labour market, defined the ways of methodological research in this field, considered the con-
cepts of work force improvement and the definitions of goal markets requirements, i.e. employ-
ers. 
 


