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COMPETETIVE ADVANTAGES OF INSTITUTES OF HIGHER EDUCATION:
CLASSIFICATION FROM THE POSITION OF STAKEHOLD MANAGEMENT

Beliy E.M., Mingacheva L.R., Romanova I.B.

Ulyanovsk state university, Ulyanovsk, Russia (432000,Ulyanovsk, Tolstogo st.,42), e-mail: priemnay@bk.ru
There were analyzed certain definitions of category “competitive advantages of institute of higher education,
were considered basic classifications of competitive advantages of institute of higher education. Signs on which it
is possible to classify competitive advantages are allocated: the base condition defining character of a source of
competitive advantages; initiator of competitive advantage; validity period; nature of dynamics; hierarchy level;
imitation possibility; relation to the price; manifestation sphere, competitive potential. There were formulated
definitions of categories “competitiveness of institute of higher education” and “competitive advantages of
institutes of higher education” from the position of stakeholders theory. Due to this there was suggested to use
relationship of competitive advantages to the group of stakeholders, as classification feature. As a group of
stakeholders were marked out the government, society, clients, employes, foreign partners, business-community.
There was made classification of certain competitive advantages of native institutes og higher education on the
basis of the given classification feature.
Key words: institute of higher education, competitiveness, competitive advantages, stakeholders, classification.
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